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PROJECT: Archibald, Residential Development
ROLE: Lead Creative and Client Partner, Campaign Development, Art Direction Support
SCOPE: Brand Identity, Campaign Collateral, Brochure, Website, EDM, Print & Digital Advertising, Signage, Display Suite
TOOLS: Adobe Illustrator, Photoshop, InDesign

BRAND  |  LOOK AND FEEL

ARCHIBALD

Gold Winner, Marketing – Branded Experience, Sydney Design Awards 2019

Archibald was a character-led campaign for a premium residential development, 
created to cut through a saturated property market with a distinctive point of view.

As lead designer, I partnered directly with the client to develop the central character 
and personas that anchored the campaign narrative. I defined the brand strategy 
and visual language across video, print and digital, including storyboarding 
the promotional film and concepting a bespoke carry-handle brochure that 
reimagined traditional property collateral as a premium retail experience.

The campaign introduced cinemagraphs to the sector and was awarded 
Gold at the 2019 Sydney Design Awards for its originality and impact.

View case study

https://lenkadesign.com.au/archibald/


PROJECT: Archibald, Residential Development
ROLE: Lead Creative and Client Partner, Campaign Development, Art Direction Support
SCOPE: Brand Identity, Campaign Collateral, Brochure, Website, EDM, Print & Digital Advertising, Signage, Display Suite
TOOLS: Adobe Illustrator, Photoshop, InDesign

BROCHURE  |  ILLUSTRATED MAP

DIE CUT, FOIL, PULL OUT, 
INDUSTRIAL STITCHING



PROJECT: Archibald, Residential Development
ROLE: Lead Creative and Client Partner, Campaign Development, Art Direction Support
SCOPE: Brand Identity, Campaign Collateral, Brochure, Website, EDM, Print & Digital Advertising, Signage, Display Suite
TOOLS: Adobe Illustrator, Photoshop, InDesign

WEBSITE  |  VIDEO STORYBOARD  |  CINEMA-GRAPH

View case study

https://lenkadesign.com.au/archibald/


PROJECT: Archibald, Residential Development
ROLE: Lead Creative and Client Partner, Campaign Development, Art Direction Support
SCOPE: Brand Identity, Campaign Collateral, Brochure, Website, EDM, Print & Digital Advertising, Signage, Display Suite
TOOLS: Adobe Illustrator, Photoshop, InDesign

DISPLAY SUITE  |  SIGNAGE



PROJECT: Splendour Tailored Tours, Ultra-Luxury Travel Brand
ROLE: Brand and Creative Lead, Long-Term Strategic Partner
SCOPE: Brand Identity, Website Design and Build, Brochure, Business Collateral, Signage, EDM
TOOLS: Adobe Illustrator, Photoshop, InDesign, WordPress

SPLENDOUR

Since 2014, I have worked in close partnership with Splendour Tailored Tours 
to shape and evolve the brand from inception into an established ultra-luxury 
travel offering. Designed for affluent North American travellers visiting NSW, 
the brand demanded a level of refinement, discretion and precision aligned 
with the expectations of a high-net-worth audience.

I developed the identity and led the creation of its complete brand ecosystem, 
spanning digital, print and experiential touchpoints. Over more than a decade, 
I have continued to steward the brand’s visual direction, ensuring it remains 
elevated, cohesive and strategically positioned within the luxury travel sector. 
The business now generates over $1 million annually, reflecting sustained growth 
and brand strength.

View website

BRAND  |  LOOK AND FEEL

https://splendourtailoredtours.com.au


PROJECT: Splendour Tailored Tours, Ultra-Luxury Travel Brand
ROLE: Brand and Creative Lead, Long-Term Strategic Partner
SCOPE: Brand Identity, Website Design and Build, Brochure, Business Collateral, Signage, EDM
TOOLS: Adobe Illustrator, Photoshop, InDesign, WordPress

WEBSITE



PROJECT: Splendour Tailored Tours, Ultra-Luxury Travel Brand
ROLE: Brand and Creative Lead, Long-Term Strategic Partner
SCOPE: Brand Identity, Website Design and Build, Brochure, Business Collateral, Signage, EDM
TOOLS: Adobe Illustrator, Photoshop, InDesign, WordPress

BROCHURE



PROJECT: BCS, Best Case Scenario, Corporate Rebrand
ROLE: Brand and Creative Lead, Strategic Design Partner
SCOPE: Brand Identity, Website Redesign, Proposal Deck Templates, Icon System, Brochure, Event Showreel and Motion Assets
TOOLS: Adobe InDesign, Illustrator, Photoshop, Premiere Pro, Wordpress, Microsoft PowerPoint, Canva

BRAND  |  LOOK AND FEEL

BEST CASE SCENARIO

BCS, Best Case Scenario is an events company championing high-level 
networking across government, finance, health and technology. I led the 
rebrand to better reflect its strategic positioning and cross-sector influence, 
working closely with the Head of Marketing and consulting key stakeholders 
to refine the brand narrative and visual direction.

The new identity extended across a complete website redesign and a suite 
of business-critical assets, creating a cohesive and contemporary brand system. 
This included proposal templates, a custom icon set and a detailed style guide 
to support consistency at scale. I also edited event footage to produce a seamless 
showreel montage for the website, bringing multiple live experiences together 
into a single, compelling brand story.

View website

“
BCS have exceeded 

expectations and are integral 
when it comes planning our 

strategic event marketing. I cannot 
recommend them highly enough.

Michelle McEnroe 
Marketing Manager Asia Pacific

“

https://bestcasescenario.com.au/


WEBSITE

PROJECT: BCS, Best Case Scenario, Corporate Rebrand
ROLE: Brand and Creative Lead, Strategic Design Partner
SCOPE: Brand Identity, Website Redesign, Proposal Deck Templates, Icon System, Brochure, Event Showreel and Motion Assets
TOOLS: Adobe InDesign, Illustrator, Photoshop, Premiere Pro, Wordpress, Microsoft PowerPoint, Canva



ICONOGRAPHY  |  BROCHURE

PROJECT: BCS, Best Case Scenario, Corporate Rebrand
ROLE: Brand and Creative Lead, Strategic Design Partner
SCOPE: Brand Identity, Website Redesign, Proposal Deck Templates, Icon System, Brochure, Event Showreel and Motion Assets
TOOLS: Adobe InDesign, Illustrator, Photoshop, Premiere Pro, Wordpress, Microsoft PowerPoint, Canva



PROJECT: Tendertrace, Website Rebuild and Brand Refresh
ROLE: Digital Design Lead, Strategic Partner
SCOPE: Website Architecture, UX/UI Design, Content Rationalisation, Visual Refresh, Blog and Insights Migration
TOOLS: Adobe Illustrator, Photoshop, WordPress, Canva

BRAND  |  LOOK AND FEEL

TENDERTRACE

Tendertrace is an AI-driven market intelligence platform helping organisations 
navigate complex public sector procurement across Australia and the UK. As 
the company’s positioning evolved, its legacy website no longer reflected the 
sophistication of the offering and had accumulated outdated content and 
fragmented structure.

Working closely with the Head of Marketing, I led a complete rebuild from 
the ground up, rationalising obsolete pages while preserving and redesigning 
a substantial library of reports and insights. Retaining the existing logo and 
brand equity, I modernised the visual language, refining the colour palette and 
updating the illustration style to create a cleaner, more contemporary presence.

I also collaborated with the video production team to align the site design with 
a new explainer animation, ensuring a cohesive experience across motion and 
digital touchpoints.

View website

Win smarter with  
AI-powered public sector  

market intelligence

Contract

https://tendertrace.com/


WEBSITE

PROJECT: Tendertrace, Website Rebuild and Brand Refresh
ROLE: Digital Design Lead, Strategic Partner
SCOPE: Website Architecture, UX/UI Design, Content Rationalisation, Visual Refresh, Blog and Insights Migration
TOOLS: Adobe Illustrator, Photoshop, WordPress, Canva



PROJECT: Prem & Prana, Wellness Brand Launch
ROLE: Creative Consultant, Brand Implementation and Production Lead
SCOPE: Packaging Design, Printed Collateral, Business Stationery, Event Signage and Banners
TOOLS: Adobe Illustrator, InDesign, Photoshop

BRAND  |  BRAND MARK

PREM & PRANA

Prem & Prana is an emerging wellness brand requiring a refined and 
cohesive presence as it entered the market. Working directly with the founder, 
I acted as a creative consultant to translate the existing identity into a practical, 
production-ready brand system.

While the core visual direction had been established, it had not yet been 
tested across real applications. I adapted and extended the style to ensure 
it worked consistently across packaging, print and event environments, 
maintaining the intended tone while improving clarity, legibility and impact.

From packaging and marketing collateral to business stationery and  
large-format event materials, I oversaw design and print execution, liaising 
directly with suppliers to deliver high-quality outcomes that supported a 
confident brand launch.



PROJECT: Prem & Prana, Wellness Brand Launch
ROLE: Creative Consultant, Brand Implementation and Production Lead
SCOPE: Packaging Design, Printed Collateral, Business Stationery, Event Signage and Banners
TOOLS: Adobe Illustrator, InDesign, Photoshop

BRAND  |  BRAND MARK



PROJECT: Naturally Sauced, FMCG Food Brand
ROLE: Brand and Creative Lead, End-to-End Design and Production Oversight
SCOPE: Brand Identity, Packaging Design, Website, Social Content, Merchandise
TOOLS: Adobe Illustrator, InDesign, Photoshop

BRAND

NATURALLY SAUCED

Naturally Sauced was created to bring more joy, flavour and ease to everyday 
cooking. Designed for time-poor home cooks who value quality, the range 
champions fresh, largely organic ingredients and sustainable sourcing, 
elevating familiar meals with minimal effort.

I developed the brand from the ground up, creating an identity that felt 
confident, contemporary and rich in appetite appeal. The visual system was 
rolled out across packaging, digital and retail touchpoints, ensuring a cohesive 
presence from shelf to screen. Every element was crafted to position the product 
as accessible yet considered, resonating with modern, design-aware consumers.

EAT WELL,  
WASTE LESS,  
FEEL GOOD... 
NATURALLY



PROJECT: Naturally Sauced, FMCG Food Brand
ROLE: Brand and Creative Lead, End-to-End Design and Production Oversight
SCOPE: Brand Identity, Packaging Design, Website, Social Content, Merchandise
TOOLS: Adobe Illustrator, InDesign, Photoshop

TYPOGRAPHY & MESSAGING  |  ICON SET

SOCIAL - VISUAL STYLE

EAT WELL, WASTE LESS, 
FEEL GOOD... NATURALLY

Hearty 
Harissa

THIS TUNISIAN CHILLI PASTE WILL 
TAKE YOUR NEXT KITCHEN CREATION 

FROM MILD-TO-WILD!

Miso 
Pretty

THIS ASIA-INSPIRED DINNER TIME 
DARLING PROMISES FRUIT AND SPICE 

AND ALL THINGS NICE. 

Feeling 
Zhug
FEELING ZHUG IS ONE 

MULTITALENTED, TASTEBUD-TICKLING 
SENSATION OF BLENDED SPICES.

Loving 
Leaf

TURN A NEW LEAF IN THE KITCHEN 
WITH THIS BLESSING OF A DRESSING.

Dreamy 
Tahini

DREAMY TAHINI IS NOTHING SHORT OF 
HEAVEN-SENT. A SESAME SENSATION 

FOR ALL OCCASIONS.

EAT WELL,  
WASTE LESS,  
FEEL GOOD... 
NATURALLY

THERE IS NO PLANET BMADE WITH LOVE BY MISHY IT’S NOT ROCKET SCIENCE! REUSE OR COMPOST

MADE 
WITH LOVE 
BY MISHY

Bees 
Knees

BEES KNEES IS THE ULTIMATE  
HONEY-FUSED SUSTAINABLY SOURCED 

FINISHING TOUCH.

Café De 
Paris Butter

DELICIOUSLY DECADENT THIS CAFÉ 
DE PARIS WILL TRANSPORT YOUR 

TASTEBUDS, BON APPETIT!



PACKAGING

PROJECT: Naturally Sauced, FMCG Food Brand
ROLE: Brand and Creative Lead, End-to-End Design and Production Oversight
SCOPE: Brand Identity, Packaging Design, Website, Social Content, Merchandise
TOOLS: Adobe Illustrator, InDesign, Photoshop



WEBSITE

PROJECT: Naturally Sauced, FMCG Food Brand
ROLE: Brand and Creative Lead, End-to-End Design and Production Oversight
SCOPE: Brand Identity, Packaging Design, Website, Social Content, Merchandise
TOOLS: Adobe Illustrator, InDesign, Photoshop

SPEAKN’ SAUCY
Dipping, Dressing, roasting, Mixing, Glazing

EAT WELL, WASTE LESS, FEEL GOOD... NATURALLY

MEET MISHY RECIPES BIG IDEAS SHOP FIND US CART

Feeling Zhug

Feeling Zhug

Keep Calm-ond

Miss Dolly

Hearty Harissa

Hearty Harissa

Dreamy Tahini

Cha Cha Cha Curtido

Miso Pretty

Miso Pretty

Loving Leaf

Bee’s Knees

OUR INSPIRATION

Welcome to Naturally Sauced. Handmade in Sydney, our sauces are modern, easy-to-apply flavours that give 
you the confidence to cook up a storm. We’re excited to share our collection and our recipes to boot. Our 

mission is simple, to help you eat well, waste less and feel good... naturally.

Tunisian Chilli Paste

Tunisian Chilli Paste

A sesame sensation for all occasions

 South American staple, with crunch, 
heat and zest of fermentation

Yemenite Green Hot Sauce

Yemenite Green Hot Sauce

This nifty dairy-alternative is a 
dipping delight

A dairy-free dressing that 
makes any dish voluptuous

Asian-inspired all-occasions saviour

Asian-inspired all-occasions 
saviour

A blessing of a dressing

Asian-inspired all-occasions 
saviour

OUR BEST SELLERS

OUR FULL RANGE

BIG IDEAS
Itatiu scidunt Dollupisciet, sam quodige nimus, qui bea ipiet haris 

dolum lam quatur aut volorat emqui asperes

Brands we’re aligned too

FOLLOW US

@naturallysauced

MAIN MENU
Our story  |  Recipes  |  Big ideas  |  Shop  |  Community  |  Find us

MORE
FAQ  |  Delivery  |  Wholesale  |  Terms  |  Privacy

© 2020 Naturally Sauced   |   Powered by Shopify

HANDMADE 
IN SYDNEY

HANDMADE 
IN SYDNEY

Learn more

Find us

Shop now

Shop now

Shop now

Shop now

SEE MORE

Shop now

Shop now

Shop now

Shop now

Shop now

Shop now

Shop now

Shop now

MEET MISHY
Nis ma nimustis mossitem upis eiciant Nust ad 

quiae abo. Nam, ommoditatum acestia

WHERE TO FIND US
Nis ma nimustis mossitem upis eiciant Nust ad 

quiae abo. Nam, ommoditatum acestia

RECIPES
Nis ma nimustis mossitem upis 
eiciant Nust ad quiae abo. Nam, 

ommoditatum acestia



PROJECT: Naturally Sauced, FMCG Food Brand
ROLE: Brand and Creative Lead, End-to-End Design and Production Oversight
SCOPE: Brand Identity, Packaging Design, Website, Social Content, Merchandise
TOOLS: Adobe Illustrator, InDesign, Photoshop

MERCHANDISE



PROJECT: MISHY’S, Produce-Led Restaurant
ROLE: Brand and Creative Lead, Identity Evolution and Implementation
SCOPE: Brand Identity, Website Design and Ongoing Management, Social Content, Merchandise
TOOLS: Adobe Illustrator, InDesign, Photoshop

BRAND

MISHY’S

Following the success of Naturally Sauced, the brand expanded into a  
produce-led restaurant helmed by chef Michelle, known as Mishy. 
With a daily market shop shaping the menu, the offering is seasonal, 
generous and grounded in the same philosophy of freshness and simplicity.

I evolved the original identity into a more expressive, organic and vibrant visual 
system suited to a living dining environment. Retaining the recognisable 
brand mark while introducing a new wordmark and sun device, I developed 
a flexible identity with layered colour variations that allowed the restaurant 
to feel dynamic while remaining connected to its retail roots.

The brand was translated seamlessly across menus, digital platforms and 
merchandise, ensuring consistency from product shelf to physical space.



PROJECT: MISHY’S, Produce-Led Restaurant
ROLE: Brand and Creative Lead, Identity Evolution and Implementation
SCOPE: Brand Identity, Website Design and Ongoing Management, Social Content, Merchandise
TOOLS: Adobe Illustrator, InDesign, Photoshop

ICONOGRAPHY

MENU, SOCIAL AND MERCHANDISE



WEBSITE

PROJECT: MISHY’S, Produce-Led Restaurant
ROLE: Brand and Creative Lead, Identity Evolution and Implementation
SCOPE: Brand Identity, Website Design and Ongoing Management, Social Content, Merchandise
TOOLS: Adobe Illustrator, InDesign, Photoshop



PROJECT: Queensland Family and Child Commission, Government Report
ROLE: Document Designer, Long-Form Publication Specialist
SCOPE: Publication Design, Document Structuring, Content Flow, Data Visualisation Integration, Footnotes and Cross-Referencing
TOOLS: Adobe InDesign (Book and Chapter), Illustrator, Photoshop

REPORT

QUEENSLAND FAMILY AND CHILD COMMISSION

Working under agency direction, I delivered a highly complex, long-form 
government report requiring rigorous structure and precision. Due to the 
scale of the document, I utilised InDesign’s Book and Chapter functionality 
to manage multiple sections efficiently while maintaining consistency 
across the full publication.

I flowed and structured large volumes of content, including dense copy, 
data tables, charts and infographics, ensuring clarity, hierarchy and 
readability throughout. Particular care was taken with footnotes and cross-
referencing, supporting accuracy and ease of navigation in a document of 
significant length and detail.



PROJECT: LJ Hooker, National Brand Rollout
ROLE: Visual Designer, Brand Implementation Support
SCOPE: Template Development, Long-Form Document Design, Brochures, Signage, Presentation Decks
TOOLS: Adobe InDesign, Illustrator, Photoshop, Canva

BRAND ROLL OUT

LJ HOOKER

I was engaged to support the national rollout of LJ Hooker’s refreshed brand 
identity, working alongside the Head of Marketing to ensure consistent 
implementation across high-volume collateral.

A significant focus was transforming complex, information-heavy documents 
into clear, engaging and visually considered assets. Operating within strict brand 
guidelines, I balanced precision with creativity, elevating long-form materials 
while maintaining alignment with the new identity system.

The result was a cohesive suite of flexible templates and resources that 
supported a confident, unified rollout across the network.

Information 
Memorandum

123 Industrial Street, 
Industrial Town 2000

MARKETING AGENT NAME  

DATE  XX XX XXXX

Styling your 
home to sell

The ultimate 
guide to downsizing

For sale

Testname TestSurname 
0400 000 000 

LJ Hooker Officename

officename.ljhooker.com.au

BLEED 16.28mm

Property 
Management 
Submission

123 Industrial Street, 
Industrial Town 2000

PREPARED FOR XXXXX XXXXXX  

DATE  XX XX XXXX

Selling at auction

An auction is a structured and competitive 

process that follows set regulations, including a 

no cooling-off period and contracts exchanged 

immediately upon sale. Auctions are often 

preferred in high-demand areas, as they 

can drive competitive bidding and achieve a 

premium price.

Key auction advantages

Creates buyer urgency – Auctions heighten 

competition among buyers, often leading to 

stronger offers.

Defined sales timeline – A set auction date 

ensures clarity around when your home will sell 

(if it reaches the reserve price).

Reserve price protection – You maintain control 

over the minimum sale price, ensuring you don’t 

sell for less than expected.

Customised terms – The ability to set tailored 

conditions in the contract offers additional 

flexibility.

Auction considerations

Marketing investment – Auctions often require 

a larger upfront marketing budget to generate 

interest.

No guaranteed sale – If bidding doesn’t meet the 

reserve price, your property may be passed in, 

leading to post-auction negotiations.

Buyer readiness – Since contracts are 

exchanged immediately, buyers must have 

finances in order before bidding.

An auction can be a powerful selling tool in 

the right market conditions. LJ Hooker’s local 

property experts can help you assess whether 

this strategy suits your property.

How should I 
sell my home?

Choosing the right way to sell your home

When it comes to selling your property, selecting 

the right sales method is key to achieving the 

best result. There are four main options: auction, 

private sale (or treaty), tender, and expressions 

of interest. While each approach has its 

advantages, auctions and private sales are the 

most common. Here’s what you need to know to 

make an informed decision.

10   |   Sell with confidence 

jhooker.com.au   |   11

The right time to sell

When is the best time to sell?

Timing your sale can influence your result, but it’s about more than just the seasons. While traditional wisdom suggests spring is the best time to sell, market conditions, local demand, and property type play a far bigger role. Here’s a more nuanced look at when you might choose to list your home.

Spring - A popular choice,  
but not for everyone

Spring often sees an increase in buyer activity, with longer daylight hours and gardens at their best, making properties look more appealing. However, this also brings increased competition, as more sellers list their homes. In highly sought-after areas, this can drive prices higher, but in oversupplied markets, standing out becomes crucial.

Autumn - A strong contender for sellers

Autumn is a prime selling period in many regions, as buyers who paused over the summer return with renewed focus. The mild weather encourages inspections, and with fewer listings compared to spring, well-presented homes can attract strong interest. In major cities, March through May often sees high transaction volumes.

Summer - Strategic for holiday and 
lifestyle properties

While summer is traditionally slower due to holiday distractions, it can be the ideal time to sell in coastal or tourist-heavy locations, where buyers are actively seeking holiday homes. Late January and February can also present opportunities, as families and investors look to secure properties before the new year gains momentum.

Winter - Less competition, serious buyers

Winter may deter some casual buyers, but motivated purchasers remain active. With fewer listings available, well-prepared homes can attract strong offers. In some cases, selling in winter allows you to capitalise on reduced competition, particularly in urban areas where demand is steady year-round.

Local market conditions matter most

Regardless of the season, market trends, interest rates, and buyer demand in your area are the real deciding factors. LJ Hooker’s experts can provide data-driven insights to help you time your sale for maximum impact.

Considering selling? Let’s talk strategy. 
Request a free property appraisal today.

Other factors to consider

There’s a case for selling at just about any time of the year, and you should consider other factors before deciding on the best time. Is it a buyer’s or seller’s market in 
your area? 

Check the local property market and how much houses like yours are selling for. 
Interest rates and other economic factors can affect supply and demand.

Consider your own needs, such as whether you need to downsize soon, find a bigger house for a growing family, or need to sell as soon as possible for financial reasons.

jhooker.com.au   |   7

6   |   Sell with confidence 



PROJECT: Highline, Residential Development
ROLE: Lead Creative and Client Partner, Brand Development and Campaign Rollout
SCOPE: Brand Identity, Brochure, Display Suite, Website, Print and Digital Advertising
TOOLS: Adobe Illustrator, Photoshop, InDesign

BRAND  |  LOOK AND FEEL

HIGHLINE

Highline is a master-planned residential community positioned within Westmead’s 
health and wellbeing precinct. Inspired by New York’s High Line, the development 
pairs resort-style apartments with expansive green space.

I led the brand creation and rollout, delivering a cohesive identity across brochure, 
display suite, advertising and digital. Anchored by the positioning ‘Live the High Life’, 
the brand was designed to elevate perception and stand apart in a competitive market.

The first release sold out in under two months, exceeding sales targets and cementing 
Highline as a defining address in Western Sydney.



PROJECT: Highline, Residential Development
ROLE: Lead Creative and Client Partner, Brand Development and Campaign Rollout
SCOPE: Brand Identity, Brochure, Display Suite, Website, Print and Digital Advertising
TOOLS: Adobe Illustrator, Photoshop, InDesign

BROCHURE  |  ILLUSTRATED MAP 



PROJECT: Highline, Residential Development
ROLE: Lead Creative and Client Partner, Brand Development and Campaign Rollout
SCOPE: Brand Identity, Brochure, Display Suite, Website, Print and Digital Advertising
TOOLS: Adobe Illustrator, Photoshop, InDesign

WEBSITE  |  FLYER | EDM



PROJECT: Highline, Residential Development
ROLE: Lead Creative and Client Partner, Brand Development and Campaign Rollout
SCOPE: Brand Identity, Brochure, Display Suite, Website, Print and Digital Advertising
TOOLS: Adobe Illustrator, Photoshop, InDesign

DISPLAY SUITE  |  SIGNAGE



PROJECT: Elysium, Residential Development
ROLE: Lead Creative and Client Partner, Campaign Direction, On-set Art Direction Support
SCOPE: Brand Identity, Brochure, Illustrated Map, Website, EDM, Print and Digital Advertising, Display Suite
TOOLS: Adobe Illustrator, Photoshop, InDesign

BRAND  |  LOOK AND FEEL

ELYSIUM

Elysium, a resort-style residential development in Terrigal, was positioned as a 
refined coastal sanctuary. I developed the brand identity and visual language to 
embody its relaxed, elevated character while maintaining strong market appeal.

As Lead Creative, I directed the campaign across brand, print and digital, with 
the brochure and promotional film central to the storytelling. I was closely involved 
in pre-production and on-set execution, contributing to storyboarding, wardrobe 
styling and art direction to ensure a cohesive brand expression.

The project sold out within two weeks of launch, marking it as a standout 
commercial success.

View case study

https://lenkadesign.com.au/elysium/


PROJECT: Elysium, Residential Development
ROLE: Lead Creative and Client Partner, Campaign Direction, On-set Art Direction Support
SCOPE: Brand Identity, Brochure, Illustrated Map, Website, EDM, Print and Digital Advertising, Display Suite
TOOLS: Adobe Illustrator, Photoshop, InDesign

BROCHURE  |  ILLUSTRATED MAP

INDUSTRIAL STITCHING, 
LASER CUT



PROJECT: Elysium, Residential Development
ROLE: Lead Creative and Client Partner, Campaign Direction, On-set Art Direction Support
SCOPE: Brand Identity, Brochure, Illustrated Map, Website, EDM, Print and Digital Advertising, Display Suite
TOOLS: Adobe Illustrator, Photoshop, InDesign

WEBSITE  |  VIDEO STORYBOARD  |  PHOTOSHOOT

View online

COASTAL LIFE

Terrigal living revolves around the beach, promoting an active, health-

conscious way of life. As the sun comes up, this welcoming coastal 

paradise becomes a hive of activity, with people up early to start the 

morning with a run, a swim or coffee from their favourite barista. With 

its gentle waves, it’s the perfect place for budding surfers to learn, while 

more experienced riders can head to neighbouring Wamberal.

https://lenkadesign.com.au/elysium/


PROJECT: Elysium, Residential Development
ROLE: Lead Creative and Client Partner, Campaign Direction, On-set Art Direction Support
SCOPE: Brand Identity, Brochure, Illustrated Map, Website, EDM, Print and Digital Advertising, Display Suite
TOOLS: Adobe Illustrator, Photoshop, InDesign

EDM  |  PRINT ADS



PROJECT: Elysium, Residential Development
ROLE: Lead Creative and Client Partner, Campaign Direction, On-set Art Direction Support
SCOPE: Brand Identity, Brochure, Illustrated Map, Website, EDM, Print and Digital Advertising, Display Suite
TOOLS: Adobe Illustrator, Photoshop, InDesign

ILLUSTRATED MAP  |  DISPLAY SUITE
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NEWCASTLE

SWANSEA

TUGGERAH

GOSFORD

WOY WOY

PALM BEACH

THE ENTRANCE

L’isle de France

Four Hands Pizza

The Balcony

Spice Noodle Bar

Tahiger Temple

Le Chat Noir

Yellowtail Restaurant

Reef Restaurant

The Cowrie

Splash Restaurant

Seasalt Restaurant

Chop & Grind
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TERRIGAL
The cosmopolitan hub of the Central Coast, Terrigal is a 1 hour 

30 minute drive from Sydney and a 1 hour 20 minute drive from 

Newcastle. Elysium lies near the heart of the township, just a 

brief stroll to waterfront restaurants, Terrigal Public School and 

a local bus service.



PROJECT: Vacations & Travel, Quarterly Travel Publication
ROLE: Art Director, Editorial Design Lead
SCOPE: Magazine Redesign and Layout, Cover Concepts, Website Design, EDM, Digital Advertising, Trade Show Collateral
TOOLS: Adobe InDesign, Photoshop, Illustrator

VACATIONS AND TRAVEL

For a decade, I led the creative direction of Vacations & Travel, designing the quarterly publication end-to-end, from cover 
concepts to feature layouts and overall visual narrative. Progressing from Senior Designer to Art Director, I partnered closely 
with the publisher, editor and production teams to deliver a cohesive and commercially strong title.

A defining milestone was the full redesign of the magazine, introducing a more contemporary, aspirational aesthetic 
that challenged conventions within the travel publishing sector. Beyond print, I extended the brand across digital and 
promotional channels, including website, EDMs, online advertising and trade show collateral.
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