
0400 432 742  |  hi@lenkadesign.com  |  LenkaDesign.com.au



PROJECT: ARCHIBALD - PROPERTY DEVELOPMENT
DELIVERABLES: BRAND, BROCHURE, WEBSITE, EDM, PRINT & ONLINE ADS, SIGNAGE, DISPLAY SUITE
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN
ROLE: LEAD CREATIVE, PHOTOGRAPHY ASSISTANT, CLIENT FACING

BRAND | LOOK AND FEEL

Archibald

This project won Gold for Marketing – Branded Experience at Sydney Design 
Awards 2019 celebrating my creative and innovative campaign.

As lead designer I worked directly with the client in creating a character and 
series of personas for a residential development, Archibald. My character was 
brought to life through video, print and digital. I designed the brand, look and 
feel of the campaign, plus storyboarded the promotional video. I was integral 
in conceptualising and designing the unique carry handle brochure, which 
emulated a premium shopping bag. I was also involved (styling, grading) 
in making a series of cinema-graph files used to promote the residencies 
digitally, a first ever used in this industry.

View online: lenkakadesign.com.au/archibald/



PROJECT: ARCHIBALD - PROPERTY DEVELOPMENT
DELIVERABLES: BRAND, BROCHURE, WEBSITE, EDM, PRINT & ONLINE ADS, SIGNAGE, DISPLAY SUITE
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN
ROLE: LEAD CREATIVE, PHOTOGRAPHY ASSISTANT, CLIENT FACING

BROCHURE | ILLUSTRATED MAP

DIE CUT,
FOIL, PULL OUT, 
INDUSTRIAL STITCHING



PROJECT: ARCHIBALD - PROPERTY DEVELOPMENT
DELIVERABLES: BRAND, BROCHURE, WEBSITE, EDM, PRINT & ONLINE ADS, SIGNAGE, DISPLAY SUITE
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN
ROLE: LEAD CREATIVE, PHOTOGRAPHY ASSISTANT, CLIENT FACING

WEBSITE | VIDEO STORYBOARD | CINEMA-GRAPH

View cinema-graphs and movie online: lenkakadesign.com.au/archibald/



PROJECT: ARCHIBALD - PROPERTY DEVELOPMENT
DELIVERABLES: BRAND, BROCHURE, WEBSITE, EDM, PRINT & ONLINE ADS, SIGNAGE, DISPLAY SUITE
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN
ROLE: LEAD CREATIVE, PHOTOGRAPHY ASSISTANT, CLIENT FACING

DISPLAY SUITE | SIGNAGE



PROJECT: HIGHLINE - PROPERTY DEVELOPMENT
DELIVERABLES: BRAND, BROCHURE, WEBSITE, EDM, FLYER, SIGNAGE, DISPLAY SUITE
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN
ROLE: LEAD CREATIVE, CLIENT FACING

BRAND | LOOK AND FEEL

Highline

Highline is a master-planned residential community within the heart of 
Westmead’s health and wellbeing ecosystem. Inspired by New York’s High 
Line, the development offers residents resort-style apartments and vibrant 
green spaces.

I led the brand design and rollout, including the creation of the brochure, 
display suite design, advertising, and website, ensuring a cohesive and striking 
visual identity that reflected Highline’s aspirational positioning ‘LIVE THE 
HIGH LIFE’. Targeting investors, first-home buyers, upgraders, and downsizers, 
the strategy focused on crafting a brand and aesthetic that stood out in 
a crowded market. The campaign achieved sales targets within months, 
establishing Highline as a landmark in Western Sydney living.



PROJECT: HIGHLINE - PROPERTY DEVELOPMENT
DELIVERABLES: BRAND, BROCHURE, WEBSITE, EDM, FLYER, SIGNAGE, DISPLAY SUITE
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN
ROLE: LEAD CREATIVE, CLIENT FACING

BROCHURE | ILLUSTRATED MAP



PROJECT: HIGHLINE - PROPERTY DEVELOPMENT
DELIVERABLES: BRAND, BROCHURE, WEBSITE, EDM, FLYER, SIGNAGE, DISPLAY SUITE
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN
ROLE: LEAD CREATIVE, CLIENT FACING

WEBSITE | FLYER | EDM



PROJECT: HIGHLINE - PROPERTY DEVELOPMENT
DELIVERABLES: BRAND, BROCHURE, WEBSITE, EDM, FLYER, SIGNAGE, DISPLAY SUITE
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN
ROLE: LEAD CREATIVE, CLIENT FACING

DISPLAY SUITE | SIGNAGE



PROJECT: NATURALLY SAUCED - SAUCES, MARINADES AND DRESSINGS
DELIVERABLES: BRAND, PACKAGING, WEBSITE DESIGN, SOCIAL MEDIA VISUALS, 
SOFTWARE: ILLUSTRATOR, INDESIGN
ROLE: INTERGRATED DESIGNER, PRINT MANAGEMENT

BRAND

Naturally Sauced

I was briefed with creating a brand for an exciting, fresh and inspiring 
new food product that aspires to bring passion into the kitchen, in a 
healthy, easy and eco-friendly way. With many Sydneysiders bored with 
their repertoire of meals and spending more time cooking at home, a 
niche market was discovered. Mostly organic, all fresh and sustainably 
sourced, the ingredients and blends speak for themselves when they hit 
the plate. They simply are the easiest sauces to make any meal sing.

View instagram page: instagram.com/naturallysauced
Website in development



PROJECT: NATURALLY SAUCED - SAUCES, MARINADES AND DRESSINGS
DELIVERABLES: BRAND, PACKAGING, WEBSITE DESIGN, SOCIAL MEDIA VISUALS, 
SOFTWARE: ILLUSTRATOR, INDESIGN
ROLE: INTERGRATED DESIGNER

BRANDED MERCHANDISE

EAT WELL, 
WASTE LESS, 
FEEL GOOD... 
NATURALLY

EAT WELL, 
WASTE LESS, 
FEEL GOOD... 
NATURALLY



PROJECT: NATURALLY SAUCED - SAUCES, MARINADES AND DRESSINGS
DELIVERABLES: BRAND, PACKAGING, WEBSITE DESIGN, SOCIAL MEDIA VISUALS, 
SOFTWARE: ILLUSTRATOR, INDESIGN
ROLE: INTERGRATED DESIGNER

TYPOGRAPHY AND MESSAGING

VECTOR LOGOS

EAT WELL, WASTE LESS, 
FEEL GOOD... NATURALLY



PACKAGING

PROJECT: NATURALLY SAUCED - SAUCES, MARINADES AND DRESSINGS
DELIVERABLES: BRAND, PACKAGING, WEBSITE DESIGN, SOCIAL MEDIA VISUALS, 
SOFTWARE: ILLUSTRATOR, INDESIGN
ROLE: INTERGRATED DESIGNER



WEBSITE

PROJECT: NATURALLY SAUCED - SAUCES, MARINADES AND DRESSINGS
DELIVERABLES: BRAND, PACKAGING, WEBSITE DESIGN, SOCIAL MEDIA VISUALS, 
SOFTWARE: ILLUSTRATOR, INDESIGN
ROLE: INTERGRATED DESIGNER



WEBSITE

PROJECT: NATURALLY SAUCED - SAUCES, MARINADES AND DRESSINGS
DELIVERABLES: BRAND, PACKAGING, WEBSITE DESIGN, SOCIAL MEDIA VISUALS, 
SOFTWARE: ILLUSTRATOR, INDESIGN
ROLE: INTERGRATED DESIGNER

SPEAKN’ SAUCY
Dipping, Dressing, roasting, Mixing, Glazing

EAT WELL, WASTE LESS, FEEL GOOD... NATURALLY

MEET MISHY RECIPES BIG IDEAS SHOP FIND US CART

Feeling Zhug

Feeling Zhug

Keep Calm-ond

Miss Dolly

Hearty Harissa

Hearty Harissa

Dreamy Tahini

Cha Cha Cha Curtido

Miso Pretty

Miso Pretty

Loving Leaf

Bee’s Knees

OUR INSPIRATION

Welcome to Naturally Sauced. Handmade in Sydney, our sauces are modern, easy-to-apply flavours that give 
you the confidence to cook up a storm. We’re excited to share our collection and our recipes to boot. Our 

mission is simple, to help you eat well, waste less and feel good... naturally.

Tunisian Chilli Paste

Tunisian Chilli Paste

A sesame sensation for all occasions

 South American staple, with crunch, 
heat and zest of fermentation

Yemenite Green Hot Sauce

Yemenite Green Hot Sauce

This nifty dairy-alternative is a 
dipping delight

A dairy-free dressing that 
makes any dish voluptuous

Asian-inspired all-occasions saviour

Asian-inspired all-occasions 
saviour

A blessing of a dressing

Asian-inspired all-occasions 
saviour

OUR BEST SELLERS

OUR FULL RANGE

BIG IDEAS
Itatiu scidunt Dollupisciet, sam quodige nimus, qui bea ipiet haris 

dolum lam quatur aut volorat emqui asperes

Brands we’re aligned too

FOLLOW US

@naturallysauced

MAIN MENU
Our story  |  Recipes  |  Big ideas  |  Shop  |  Community  |  Find us

MORE
FAQ  |  Delivery  |  Wholesale  |  Terms  |  Privacy

© 2020 Naturally Sauced   |   Powered by Shopify

HANDMADE 
IN SYDNEY

HANDMADE 
IN SYDNEY

Learn more

Find us

Shop now

Shop now

Shop now

Shop now

SEE MORE

Shop now

Shop now

Shop now

Shop now

Shop now

Shop now

Shop now

Shop now

MEET MISHY
Nis ma nimustis mossitem upis eiciant Nust ad 

quiae abo. Nam, ommoditatum acestia

WHERE TO FIND US
Nis ma nimustis mossitem upis eiciant Nust ad 

quiae abo. Nam, ommoditatum acestia

RECIPES
Nis ma nimustis mossitem upis 
eiciant Nust ad quiae abo. Nam, 

ommoditatum acestia



SOCIAL MEDIA - VISUAL STYLE

PROJECT: NATURALLY SAUCED - SAUCES, MARINADES AND DRESSINGS
DELIVERABLES: BRAND, PACKAGING, WEBSITE DESIGN, SOCIAL MEDIA VISUALS, 
SOFTWARE: ILLUSTRATOR, INDESIGN
ROLE: INTERGRATED DESIGNER

NATURALLY
SAUCED
MADE WITH LOVE BY MISHY

EAT WELL, WASTE LESS, 
FEEL GOOD... NATURALLY

Hearty 
Harissa

THIS TUNISIAN CHILLI PASTE WILL 
TAKE YOUR NEXT KITCHEN CREATION 

FROM MILD-TO-WILD!

Bees 
Knees

BEES KNEES IS THE ULTIMATE 
HONEY-FUSED SUSTAINABLY SOURCED 

FINISHING TOUCH.

THERE IS NO PLANET B

Miso 
Pretty

THIS ASIA-INSPIRED DINNER TIME 
DARLING PROMISES FRUIT AND SPICE 

AND ALL THINGS NICE. 

MADE WITH LOVE BY MISHY

Feeling
Zhug
FEELING ZHUG IS ONE 

MULTITALENTED, TASTEBUD-TICKLING 
SENSATION OF BLENDED SPICES.

Café De 
Paris Butter

DELICIOUSLY DECADENT THIS CAFÉ 
DE PARIS WILL TRANSPORT YOUR 

TASTEBUDS, BON APPETIT!

IT’S NOT ROCKET SCIENCE!

Loving 
Leaf

TURN A NEW LEAF IN THE KITCHEN 
WITH THIS BLESSING OF A DRESSING.

REUSE OR COMPOST

Dreamy 
Tahini

DREAMY TAHINI IS NOTHING SHORT OF 
HEAVEN-SENT. A SESAME SENSATION 

FOR ALL OCCASIONS.



PROJECT: NATURALLY SAUCED - SAUCES, MARINADES AND DRESSINGS
DELIVERABLES: BRAND, PACKAGING, WEBSITE DESIGN, SOCIAL MEDIA VISUALS, 
SOFTWARE: ILLUSTRATOR, INDESIGN
ROLE: INTERGRATED DESIGNER

SALES COLLATERAL



PROJECT: SPLENDOUR TAILORED TOURS - TOURISM START-UP
DELIVERABLES: BRAND, WEBSITE DESIGN AND BUILD, BUSINESS CARDS, BROCHURE, SIGNAGE AND EDM
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN, WORDPRESS
ROLE: CREATIVE & STRATEGY, PROJECT MANAGE PRINT AND WEBSITE

BRAND | LOOK AND FEEL

Splendour

I have worked closely with Splendour Tailored Tours since its conception 
in 2014 to deliver their brand and offering. Splendour is an ultra-luxury 
travel brand targeting affluent North Americans coming to NSW. 
Today Splendour generates over a million dollars a year in revenue.

It’s brand assets and online presence needed to reflect prestige, 
privilege, and precision. I have helped grow this brand and influenced 
how it is placed within the travel industry.

View website: splendourtailoredtours.com.au



PROJECT: SPLENDOUR TAILORED TOURS - TOURISM START-UP
DELIVERABLES: BRAND, WEBSITE DESIGN AND BUILD, BUSINESS CARDS, BROCHURE, SIGNAGE AND EDM
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN, WORDPRESS
ROLE: CREATIVE & STRATEGY, PROJECT MANAGE PRINT AND WEBSITE

WEBSITE



PROJECT: SPLENDOUR TAILORED TOURS - TOURISM START-UP
DELIVERABLES: BRAND, WEBSITE DESIGN AND BUILD, BUSINESS CARDS, BROCHURE, SIGNAGE AND EDM
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN, WORDPRESS
ROLE: CREATIVE & STRATEGY, PROJECT MANAGE PRINT AND WEBSITE

BROCHURE



PROJECT: ELYSIUM - PROPERTY DEVELOPMENT
DELIVERABLES: BRAND, BROCHURE, ILLUSTRATED MAP, WEBSITE, EDM, PRINT & ONLINE ADS, DISPLAY SUITE
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN
ROLE: LEAD CREATIVE, PHOTOGRAPHY ASSISTANT

BRAND | LOOK AND FEEL

Elysium

I was the lead creative on the Elysium project, it was a huge marketing 
success, selling out within two weeks of the launch date.

‘Elysium’ in Terrigal was coined as such for its positioning as a heavenly 
resort-style residential development. I created the brand and style to emulate 
this and to embody the relaxed coastal feel of the region. The highlight for 
me creatively was producing the brochure and planning and managing the 
promotional video

View online: lenkakadesign.com.au/elysium/



PROJECT: ELYSIUM - PROPERTY DEVELOPMENT
DELIVERABLES: BRAND, BROCHURE, ILLUSTRATED MAP, WEBSITE, EDM, PRINT & ONLINE ADS, DISPLAY SUITE
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN
ROLE: LEAD CREATIVE, PHOTOGRAPHY ASSISTANT

BROCHURE | ILLUSTRATED MAP

INDUSTRIAL STITCHING, 
LASER CUT



PROJECT: ELYSIUM - PROPERTY DEVELOPMENT
DELIVERABLES: BRAND, BROCHURE, ILLUSTRATED MAP, WEBSITE, EDM, PRINT & ONLINE ADS, DISPLAY SUITE
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN
ROLE: LEAD CREATIVE, PHOTOGRAPHY ASSISTANT

WEBSITE | VIDEO STORYBOARD | PHOTOSHOOT

View online: lenkakadesign.com.au/elysium/

COASTAL LIFE

Terrigal living revolves around the beach, promoting an active, health-

conscious way of life. As the sun comes up, this welcoming coastal 

paradise becomes a hive of activity, with people up early to start the 

morning with a run, a swim or coffee from their favourite barista. With 

its gentle waves, it’s the perfect place for budding surfers to learn, while 

more experienced riders can head to neighbouring Wamberal.



PROJECT: ELYSIUM - PROPERTY DEVELOPMENT
DELIVERABLES: BRAND, BROCHURE, ILLUSTRATED MAP, WEBSITE, EDM, PRINT & ONLINE ADS, DISPLAY SUITE
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN
ROLE: LEAD CREATIVE, PHOTOGRAPHY ASSISTANT

EDM | PRINT ADS



PROJECT: ELYSIUM - PROPERTY DEVELOPMENT
DELIVERABLES: BRAND, BROCHURE, ILLUSTRATED MAP, WEBSITE, EDM, PRINT & ONLINE ADS, DISPLAY SUITE
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN
ROLE: LEAD CREATIVE, PHOTOGRAPHY ASSISTANT

ILLUSTRATED MAP | DISPLAY SUITE
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SYDNEY

NEWCASTLE

SWANSEA

TUGGERAH

GOSFORD

WOY WOY

PALM BEACH

THE ENTRANCE

L’isle de France

Four Hands Pizza

The Balcony

Spice Noodle Bar

Tahiger Temple

Le Chat Noir

Yellowtail Restaurant

Reef Restaurant

The Cowrie

Splash Restaurant

Seasalt Restaurant

Chop & Grind

Pocket Bar

Florida Beach Bar

Rhondas Bar

Terrigal Surf Café

Cove Café

Island Time Espresso Bar

Haven Beach Café

Bellyfish Café

The Cheeky 3

Aromas on Sea Café

Spar

Coles Express

Antique and Vintage Fair

Beach Markets

Greedy Guts Market

Neale Joseph Gallery
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TERRIGAL
The cosmopolitan hub of the Central Coast, Terrigal is a 1 hour 

30 minute drive from Sydney and a 1 hour 20 minute drive from 

Newcastle. Elysium lies near the heart of the township, just a 

brief stroll to waterfront restaurants, Terrigal Public School and 

a local bus service.



PROJECT: VACATIONS & TRAVEL - TRAVEL MAGAZINE
DELIVERABLES: MAGAZINE DESIGN AND LAYOUT, WEBSITE DESIGN, ONLINE ADS AND EDM
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN
ROLE: ART DIRECTOR, PRODUCTION ASSISTANT

Vacations and Travel

From cover to cover, feature articles and the all important redesign, I immersed myself in everything travel for 
this role. I worked closely with the publishing team at Vacations and Travel magazine for 10 years, from Senior 
Designer to Art Director. I am most proud of the publication’s redesign which took a fresh, contemporary, 
aspirational look and pushed the ‘norm’ in the industry. I was also responsible for website and EDM design, 
online ads and POS material for trade shows and expos.



PROJECT: VACATIONS & TRAVEL - TRAVEL MAGAZINE
DELIVERABLES: MAGAZINE DESIGN AND LAYOUT, WEBSITE DESIGN, ONLINE ADS AND EDM
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN
ROLE: ART DIRECTOR, PHOTO EDITOR, PRODUCTION ASSISTANT

MAGAZINE LAYOUT - FEATURE STORIES



PROJECT: VACATIONS & TRAVEL - TRAVEL MAGAZINE
DELIVERABLES: MAGAZINE DESIGN AND LAYOUT, WEBSITE DESIGN, ONLINE ADS AND EDM
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN
ROLE: ART DIRECTOR, PRODUCTION ASSISTANT

MAGAZINE LAYOUT | REGULAR SECTIONS ICONS



PROJECT: LJ HOOKER - BRAND ROLL OUT
DELIVERABLES: VARIED COLLATERAL
SOFTWARE: INDESIGN, ILLUSTRATOR, PHOTOSHOP
ROLE: VISUAL DESIGNER

BRAND ROLL OUT

LJ Hooker

As a Visual Designer working under the Head of Marketing at LJ Hooker, 
one of Australia’s most recognised real estate brands, I played a key role 
in rolling out the refreshed brand across a wide range of collateral.

From brochure templates and signboards to ads, PowerPoint decks 
and social media marketing resources, I brought consistency, clarity 
and visual impact to every touchpoint. Confidently working within 
the supplied brand guidelines, I ensured each piece reflected the new 
identity with precision and energy—supporting a cohesive national 
rollout and empowering teams with flexible, on-brand assets.

Information 
Memorandum

123 Industrial Street, 
Industrial Town 2000

MARKETING AGENT NAME  

DATE  XX XX XXXX

Styling your 
home to sell

The ultimate 
¶uide to doûÐsiĆiÐ¶

For sale

Testname TestSurname
0400 000 000

LJ Hooker Officename

officename.ljhooker.com.au

BLEED 16.28mm

Property 
Management 
Submission

123 Industrial Street, 
Industrial Town 2000

PREPARED FOR XXXXX XXXXXX  

DATE  XX XX XXXX

Selling at auction

An auction is a structured and competitive 

process that follows set regulations, including a 

no cooling-off period and contracts exchanged 

immediately upon sale. Auctions are often 

preferred in high-demand areas, as they 

can drive competitive bidding and achieve a 

premium price.

Key auction advantages

Creates buyer urgency – Auctions heighten 

competition among buyers, often leading to 

stronger offers.

�eĸÐed sales tiÏeliÐe – A set auction date 

ensures clarity around when your home will sell 

(if it reaches the reserve price).

Reserve price protection – You maintain control 

over the minimum sale price, ensuring you don’t 

sell for less than expected.

�ustoÏised terÏs – The ability to set tailored 

conditions in the contract offers additional 

fleĀibility.

Auction considerations

8arÈetiÐ¶ iÐúestÏeÐt – Auctions often require 

a larger upfront marketing budget to generate 

interest.

No guaranteed sale – If bidding doesn’t meet the 

reserve price, your property may be passed in, 

leading to post-auction negotiations.

Buyer readiness – Since contracts are 

exchanged immediately, buyers must have 

finances in order before bidding.

An auction can be a powerful selling tool in 

the right market conditions. LJ Hooker’s local 

property experts can help you assess whether 

this strategy suits your property.

How should I 
sell my home?

�ºoosiÐ¶ tºe ri¶ºt ûay to sell your ºoÏe

When it comes to selling your property, selecting 

the right sales method is key to achieving the 

best result. There are four main optionsŚ auction, 

private sale (or treaty), tender, and expressions 

of interest. While each approach has its 

advantages, auctions and private sales are the 

most common. Here’s what you need to know to 

make an informed decision.

ŀĿ   |   Sell with confidence 

jhooker.com.au   |   11

The right time to sell

When is the best time to sell?

Timing your sale can influence your result, but it’s about more than just the seasons. While traditional wisdom suggests spring is the best time to sell, market conditions, local demand, and property type play a far bigger role. Here’s a more nuanced look at when you might choose to list your home.

Spring - A popular choice, 
but not for everyone

Spring often sees an increase in buyer activity, with longer daylight hours and gardens at their best, making properties look more appealing. However, this also brings increased competition, as more sellers list their homes. In highly sought-after areas, this can drive prices higher, but in oversupplied markets, standing out becomes crucial.

Autumn - A strong contender for sellers

Autumn is a prime selling period in many regions, as buyers who paused over the summer return with renewed focus. The mild weather encourages inspections, and with fewer listings compared to spring, well-presented homes can attract strong interest. In major cities, March through May often sees high transaction volumes.

Summer - Strategic for holiday and 
lifestyle properties

While summer is traditionally slower due to holiday distractions, it can be the ideal time to sell in coastal or tourist-heavy locations, where buyers are actively seeking holiday homes. Late January and February can also present opportunities, as families and investors look to secure properties before the new year gains momentum.

Winter - Less competition, serious buyers

Winter may deter some casual buyers, but motivated purchasers remain active. With fewer listings available, well-prepared homes can attract strong offers. In some cases, selling in winter allows you to capitalise on reduced competition, particularly in urban areas where demand is steady year-round.

Local market conditions matter most

Regardless of the season, market trends, interest rates, and buyer demand in your area are the real deciding factors. LJ Hooker’s experts can provide data-driven insights to help you time your sale for maximum impact.

Considering selling? Let’s talk strategy. 
Request a free property appraisal today.

Other factors to consider

There’s a case for selling at just about any time of the year, and you should consider other factors before deciding on the best time. Is it a buyer’s or seller’s market in 
your area? 

Check the local property market and how much houses like yours are selling for. 
Interest rates and other economic factors can affect supply and demand.

Consider your own needs, such as whether you need to downsize soon, find a bigger house for a growing family, or need to sell as soon as possible for financial reasons.

jhooker.com.au   |   7

6   |   Sell with confidence 



PORTFOLIO: BRANDING



PORTFOLIO: SPECIALITY PRINT



APARTMENTS GARDENS LOCATION LIFESTYLE TEAM REGISTER

AN EXCLUSIVE RESIDENTIAL OASIS
Nestled in the living heart of Rosebery and within walking distance of Green Square, Sydney’s newest lifestyle 

growth centre, Fleur de Lys is an exclusive residential community for those who appreciate the finer things in life. A 
collection of beautifully appointed designer apartments, Fleur de Lys is an outstanding urban sanctuary that marries 

luxury, style and comfort in a natural yet vibrant neighbourhood.

Play Movie

CALL 1800 000 000

REGISTER YOUR INTEREST

FIRST NAME: *

EMAIL: *

LAST NAME: *

BEST TIME TO CALL ?

PHONE: *

BUDGET RANGE ?

* Mandatory fields. By clicking submit, you agree to your personal information being 

collected, held used and disclosed by us in accordance with our “Privacy Policy”.

DISCLAIMER  |  PRIVACY

Design and Art Direction by ouragency. Architectural Renders by ourvision.

SUBMIT

DISPLAY SUITE NOW OPEN
33-37 Mentmore Ave. Rosebery. Open: Time and Days to come

PORTFOLIO: WEBSITES



In October 2019, City of Newcastle (CN) commenced community 
engagement for the development of a new flagship cultural 
event to be launched for Newcastle.

Over a three- month time f rame,  we completed the f ollowing engagement methods:

More than 1 2 0  one- on- one meetings were held with arts and cultural sector stakeholders,  
and ran concurrently the f ollowing engagement activities.

7his (nJaJePent 6naSshot hiJhliJhts the Ney ¿ndinJs in the IeedbaFN IroP the FoPPunity� 
For more detail,  read our E ngagement R eport.  

Flagship Cultural Event 
Engagement Snapshot

Online 
survey

Online ideas 
walls

In person 
engagements

Feedback 
forms

Networking 
event

Engagement timeline

Phase 1
October – 

November 2019 
(Early engagement)

Phase 2
November 2019 – 

January 2020

Social Pinpoint 
survey and 
ideas wall

Six face to face 
engagements

Dedicated Have 
your Say Page 

Dedicated Have 
your Say Page 

Digital Cultural 
Conversations 

campaign

Networking 
event with arts 
practitioners

In person engagement

Feedback form results

Ideas wall corflutes 155 responses were received in total - Top 3 results

“Think about the best experience you ever had with arts and culture 
- what made it such a great experience?”

Experiencing something 
new and unexpectedresponses

23 Trying my 
hand at a new 
creative skill responses

23 Learning 
about history 
and cultureresponses

20

What art and cultural events would 
you love to see more of in Newcastle?“ ”

Newcastle Vegan Markets

Wallsend Library

Olive Tree Markets

Newcastle Museum School Holidays program

Australia Day stall at The Station

Australia Day stall at Foreshore Park

In person 
engagements 
occurred at

78 feedback forms 
were received in total

Dancing events

Activities at the Museum

Live music

Kids friendly 
interactive activities

Aboriginal art/
indigenous elements

Top 5 
requests

24%

17%15%

14%

14%

In light of public health concerns and NSW Government restrictions on events 
due to COVID-19, the timeline for delivery of the City’s new cultural event is being 
reviewed. To stay up to date with developments keep an eye on our website and 
social media channels.

Next Steps

newcastle.nsw.gov.au
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The home loan application 
process

Total 
process 

4-8
weeks

5-15 
days*

Appointment with a Mortgage 
Choice broker
We’ll meet with you to understand your 
financial & lifestyle goals. We’ll search 
through hundreds of home loans to find 
the one that’s right for you, calculate 
your borrowing power, work out 
repayments and answer any questions 
that you may have.

Conditional Approval
The lender will provide Conditional 
Approval while they organise the 
property valuation and conduct a 
credit check. We’ll stay in touch with the 
lender and keep you informed along 
the way.

Loan documents arrive
Once your loan documents arrive, we’ll 
organise a time to meet and help you 
complete the documents.

Loan Settlement
If you’re purchasing a property, your 
solicitor / conveyancer will organise 

settlement directly with the lender, 
according to the settlement date on the 
contract of sale. If you’re refinancing your 
existing home loan, the lenders will liaise 
directly to exchange the documents.

Prepare the application
Once we’ve helped you choose the loan 

that’s right for you, we’ll help you 
prepare the application and guide you 
through the process.

Unconditional (Full) Approval
Unconditional (Full) Approval is formal 
acknowledgment that your home loan 
application has been approved.

Keeping in touch. 
Our service doesn’t end once your 
loan settles. We will stay in touch to 
make sure your home loan is the right 
solution for your needs now and in 
the future.
Total process 4-8 weeks

Discussion with our 
financial adviser
Your loan is both a significant financial 
commitment and a strong financial 
foundation. We’ll cover the cost of a 
discussion with our financial adviser to 
help you manage your money through 
this major change, work out a plan for 
the future, and help protect what you’re 
building along the way.

1 hour

1-2 
days*

3-5 
days*

5-10 
days*

5-8 
days*

* Business days above are a guide 
only and should not be relied upon if 
entering into a contract.

1
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5

8

2

4

6

7

PORTFOLIO: ICONOGRAPHY
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What does a Mortgage Choice broker do?

1

2

3

4

5

6

7

We will then compare and contrast 
hundreds of home loan products from 

our wide choice of lenders.

We will do all the paperwork and follow through the 
entire process with the lender making it as hassle-

free as possible for you.

And provide expert advice to help you 
choose the right home loan.

We will calculate how much 
you can borrow so you know the price 

range you can afford.

We may even be able to get you pre-
approval on your home loan.

We will do all of this at no charge to you 
because the lenders pay us.

We will work with you to evaluate 
your home loan needs. 



PROJECT: BALANCE SUPERFOODS - VEGAN FOOD PRODUCTS
DELIVERABLES: PRODUCT BRAND AND PACKAGING
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN,
ROLE: PACKAGING DESIGNER

O R G A N I C

1  L I T R E

original

CALCIUM

OMEGA 3

ANTIOXIDANTS

PROTEIN

FIBRE

why Rice milk?

Rice milk has . . .

Rice milk is . . .

Rice Milk contains Rice Seeds 
which are among the healthiest 

foods on the planet, full of calcium, 
omega-3's, protein, fibre and 

antioxidants.

 A whopping 18% calcium which is 
¼ of the daily recommendation.

X% Omega 3’s

X% protein

X% Fibre

The healthy plant milk. 
Great in cereal or smoothies, 

creamy and frothy in co�ee or 
tasty just by itself!

NO, DAIRY, GLUTEN, NUTS, SOY, 
EMULSYFYIERS, THICKENERS 

OR PRESEVATIVES.

We keep it real, for your health.

For the innovators, co�ee drinkers, 
cereal lovers, smoothie makers, 

vegans and for our lactose and nut 
intolerant folks, we’re stepping it 

up for you with Rice Milk.

Full of calcium, protein, fibre, 
Omega 3 and 6, a better plant 

milk option.

And let us know what you think? 

www.balancesuperfoods.com 

try it . . .

In the Balance Superfoods kitchen, 
we are innovators, creating new 

great tasting health food and 
beverages.

We are dedicated to cleaner labels 
and 100% natural ingredients, with 
no harmful additives, emulsifying 
gums or preservatives. We keep it 

real, for your health.

Our products are made consciously 
and with love here in Australia.

INGREDIENTS

NUTRITIONAL INFORMATION

Filtered Water, Organic Rice Syrup 7.5%, Organic Rice 
4.69%, Vanilla 0.31%

1 litre 100g
Energy 1495.2kJ  149.52kJ

356Cal 35.6Cal
Protein 7.5g 0.75g
Dietary fibre 12.5g 1.25g
Total fat 7.5g  0.75g
Omega 3's 5g 0.5g
Saturated fat 0.0g 0.0g
Polyunsaturated fat 0.0g 0.0g
Monunsaturated fat 2.5g 0.25g
Cholesterol 0.0mg 0.0mg
Sodium 64.2mg 6.42mg
Potassium 153.1mg 15.31mg
Total carbohydrate 60.8g 6.08g
Sugars 28.3g 2.83g
Lactose 0.0g 0.0g
Calcium 233mg 23.3mg
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Cold pressed & pressured for freshness
Refrigerate below 4°c

www.balancesuperfoods.com
136 Curlewis St, Bondi Beach, 2026
BPA FREE PLASTIC  PLEASE RECYCLE

creamy
goodness

tastes
great

creamy
goodness

tastes
great

In its pitch stage, Balance Superfoods wanted a unique brand for a new 
product. After researching the current products in the same market, I 
created an organic but playful packaging design. This flowed well with 
the friendly copy used in proposed marketing as well as on the packet.




