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Archibald

lenkakadesign.com.au/archibald/
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PROJECT:
DELIVERABLES:
SOFTWARE:
ROLE:



BROCHURE | ILLUSTRATED MAP

DIE CUT,
FOIL, PULL OUT,
INDUSTRIAL STITCHING

PROJECT: ARCHIBALD - PROPERTY DEVELOPMENT

DELIVERABLES: BRAND, BROCHURE, WEBSITE, EDM, PRINT & ONLINE ADS, SIGNAGE, DISPLAY SUITE
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN

ROLE: LEAD CREATIVE, PHOTOGRAPHY ASSISTANT, CLIENT FACING



WEBSITE | VIDEO STORYBOARD | CINEMA-GRAPH

PROJECT: ARCHIBALD - PROPERTY DEVELOPMENT

DELIVERABLES: BRAND, BROCHURE, WEBSITE, EDM, PRINT & ONLINE ADS, SIGNAGE, DISPLAY SUITE
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN

ROLE: LEAD CREATIVE, PHOTOGRAPHY ASSISTANT, CLIENT FACING



DISPLAY SUITE | SIGNAGE
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PROJECT: ARCHIBALD - PROPERTY DEVELOPMENT

DELIVERABLES: BRAND, BROCHURE, WEBSITE, EDM, PRINT & ONLINE ADS, SIGNAGE, DISPLAY SUITE
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN

ROLE: LEAD CREATIVE, PHOTOGRAPHY ASSISTANT, CLIENT FACING



Highline

Highline is a master-planned residential commmunity within the heart of THE HIGH LlFE
Westmead's health and wellbeing ecosystem. Inspired by New York's High

Line, the development offers residents resort-style apartments and vibrant
green spaces.

| led the brand design and rollout, including the creation of the brochure,
display suite design, advertising, and website, ensuring a cohesive and striking
visual identity that reflected Highline's aspirational positioning ‘LIVE THE
HIGH LIFE'. Targeting investors, first-home buyers, upgraders, and downsizers,
the strategy focused on crafting a brand and aesthetic that stood out in

a crowded market. The campaign achieved sales targets within months,
establishing Highline as a landmark in Western Sydney living.

BRAND | LOOK AND FEEL

Inll wéStmead

PROJECT: HIGHLINE - PROPERTY DEVELOPMENT

DELIVERABLES: BRAND, BROCHURE, WEBSITE, EDM, FLYER, SIGNAGE, DISPLAY SUITE
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN

ROLE: LEAD CREATIVE, CLIENT FACING



BROCHURE | ILLUSTRATED MAP

PROJECT: HIGHLINE - PROPERTY DEVELOPMENT

DELIVERABLES: BRAND, BROCHURE, WEBSITE, EDM, FLYER, SIGNAGE, DISPLAY SUITE
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN

ROLE: LEAD CREATIVE, CLIENT FACING



WEBSITE | FLYER | EDM

ann Highline Westmead - Live the High Life
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Inll Wetmead

A HIGHLINE APARTMENT JUST MIGHT BE
THE BEST INVESTMENT YOU WILL EVER MAKE.
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FEATURED ON CHANNEL 9 NEWS.

“THE NEWEST PROJECT IN WESTMEAD
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PROJECT: HIGHLINE - PROPERTY DEVELOPMENT

DELIVERABLES: BRAND, BROCHURE, WEBSITE, EDM, FLYER, SIGNAGE, DISPLAY SUITE
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN

ROLE: LEAD CREATIVE, CLIENT FACING



DISPLAY SUITE | SIGNAGE

WELCOME TO
THE HIGH LIFE

PROJECT: HIGHLINE - PROPERTY DEVELOPMENT

DELIVERABLES: BRAND, BROCHURE, WEBSITE, EDM, FLYER, SIGNAGE, DISPLAY SUITE
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN

ROLE: LEAD CREATIVE, CLIENT FACING



Naturally Sauced

| was briefed with creating a brand for an exciting, fresh and inspiring
new food product that aspires to bring passion into the kitchen, in a
healthy, easy and eco-friendly way. With many Sydneysiders bored with
their repertoire of meals and spending more time cooking at home, a
niche market was discovered. Mostly organic, all fresh and sustainably
sourced, the ingredients and blends speak for themselves when they hit
the plate. They simply are the easiest sauces to make any meal sing.

View instagram page: instagram.com/naturallysauced
Website in development

BRAND

NATURALLY NATURALLY
SAUCED SAUCED

MADE WITH LOVE BY MISHY

PROJECT: NATURALLY SAUCED - SAUCES, MARINADES AND DRESSINGS
DELIVERABLES: BRAND, PACKAGING, WEBSITE DESIGN, SOCIAL MEDIA VISUALS,
SOFTWARE: ILLUSTRATOR, INDESICN

ROLE: INTERGRATED DESIGNER, PRINT MANAGEMENT



BRANDED MERCHANDISE

EAT WELL,
WASTE LESS,
FEEL GOOD...

NATURALLY

NATURALLY
SAUCED

EAT WELL,
WASTE LESS,
FEEL GOOD...

NATURALLY

PROJECT: NATURALLY SAUCED - SAUCES, MARINADES AND DRESSINGS
DELIVERABLES: BRAND, PACKAGING, WEBSITE DESIGN, SOCIAL MEDIA VISUALS,
SOFTWARE: ILLUSTRATOR, INDESICN

ROLE: INTERGRATED DESIGNER



TYPOGRAPHY AND MESSAGING

EAT WELL, WASTE LESS,
FEEL GOOD... NATURALLY
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PROJECT: NATURALLY SAUCED - SAUCES, MARINADES AND DRESSINGS
DELIVERABLES: BRAND, PACKAGING, WEBSITE DESIGN, SOCIAL MEDIA VISUALS,
SOFTWARE: ILLUSTRATOR, INDESICN

ROLE: INTERGRATED DESIGNER



PACKAGING

PROJECT: NATURALLY SAUCED - SAUCES, MARINADES AND DRESSINGS
DELIVERABLES: BRAND, PACKAGING, WEBSITE DESIGN, SOCIAL MEDIA VISUALS,
SOFTWARE: ILLUSTRATOR, INDESICN

ROLE: INTERGRATED DESIGNER



WEBSITE

PROJECT: NATURALLY SAUCED - SAUCES, MARINADES AND DRESSINGS
DELIVERABLES: BRAND, PACKAGING, WEBSITE DESIGN, SOCIAL MEDIA VISUALS,
SOFTWARE: ILLUSTRATOR, INDESICN

ROLE: INTERGRATED DESIGNER



WEBSITE

OUR FULL RANGE

Feeling Zhug Hearty Harlssa

PROJECT: NATURALLY SAUCED - SAUCES, MARINADES AND DRESSINGS
DELIVERABLES: BRAND, PACKAGING, WEBSITE DESIGN, SOCIAL MEDIA VISUALS,
SOFTWARE: ILLUSTRATOR, INDESICN

ROLE: INTERGRATED DESIGNER

BIG IDEAS
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SOCIAL MEDIA - VISUAL STYLE

NATURALLY
SAUCED

THIS TUNISIAN CHILLI PASTE WILL FEELING ZHUG IS ONE THIS ASIA-INSPIRED DINNER TIME
TAKE YOUR NEXT KITCHEN CREATION MULTITALENTED, TASTEBUD-TICKLING DARLING PROMISES FRUIT AND SPICE
FROM MILD-TO-WILD! SENSATION OF BLENDED SPICES. AND ALL THINGS NICE.
EAT WELL, WASTE LESS,
FEEL GOOD... NATURALLY

TURN A NEW LEAF IN THE KITCHEN DREAMY TAHINI IS NOTHING SHORT OF BEES KNEES IS THE ULTIMATE DELICIOUSLY DECADENT THIS CAFE
WITH THIS BLESSING OF A DRESSING. HEAVEN-SENT. A SESAME SENSATION HONEY-FUSED SUSTAINABLY SOURCED DE PARIS WILL TRANSPORT YOUR
FOR ALL OCCASIONS. FINISHING TOUCH. TASTEBUDS, BON APPETIT!
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IN SYDNEY PACKAGING

MADE WITH LOVE BY MISHY THERE IS NO PLANET B IT’S NOT ROCKET SCIENCE! REUSE OR COMPOST

PROJECT: NATURALLY SAUCED - SAUCES, MARINADES AND DRESSINGS
DELIVERABLES: BRAND, PACKAGING, WEBSITE DESIGN, SOCIAL MEDIA VISUALS,
SOFTWARE: ILLUSTRATOR, INDESIGN

ROLE: INTERGRATED DESIGNER



SALES COLLATERAL

"‘

SPEAKN’ SAUCY

R
ey WAETELE

- Fasling Zhug
Mlzz Fretzy
Beoo's Knges

Dreamy Tahin!
_ Loving Leaf
Café Do Pariz Butter

PROJECT: NATURALLY SAUCED - SAUCES, MARINADES AND DRESSINGS
DELIVERABLES: BRAND, PACKAGING, WEBSITE DESIGN, SOCIAL MEDIA VISUALS,
SOFTWARE: ILLUSTRATOR, INDESICN

ROLE: INTERGRATED DESIGNER



Splendour

| have worked closely with Splendour Tailored Tours since its conception
in 2014 to deliver their brand and offering. Splendour is an ultra-luxury
travel brand targeting affluent North Americans coming to NSW.

Today Splendour generates over a million dollars a year in revenue.

It's brand assets and online presence needed to reflect prestige,
privilege, and precision. | have helped grow this brand and influenced
how it is placed within the travel industry.

View website: splendourtailoredtours.com.au

BRAND | LOOK AND FEEL

SPLENDOUR

TAILORED TOURS

SPLENDOUR

TAILORED TOURS

SPLENDOUR

PROJECT: SPLENDOUR TAILORED TOURS - TOURISM START-UP

SPLENDOUR

DELIVERABLES: BRAND, WEBSITE DESIGN AND BUILD, BUSINESS CARDS, BROCHURE, SIGNAGE AND EDM

SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN, WORDPRESS
ROLE: CREATIVE & STRATEGY, PROJECT MANAGE PRINT AND WEBSITE
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PROJECT: SPLENDOUR TAILORED TOURS - TOURISM START-UP

DELIVERABLES: BRAND, WEBSITE DESIGN AND BUILD, BUSINESS CARDS, BROCHURE, SIGNAGE AND EDM
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN, WORDPRESS

ROLE: CREATIVE & STRATEGY, PROJECT MANAGE PRINT AND WEBSITE



BROCHURE

PROJECT: SPLENDOUR TAILORED TOURS - TOURISM START-UP

DELIVERABLES: BRAND, WEBSITE DESIGN AND BUILD, BUSINESS CARDS, BROCHURE, SIGNAGE AND EDM
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN, WORDPRESS

ROLE: CREATIVE & STRATEGY, PROJECT MANAGE PRINT AND WEBSITE



Elysium

| was the lead creative on the Elysium project, it was a huge marketing
success, selling out within two weeks of the launch date.

‘Elysium’ in Terrigal was coined as such for its positioning as a heavenly
resort-style residential development. | created the brand and style to emulate
this and to embody the relaxed coastal feel of the region. The highlight for
me creatively was producing the brochure and planning and managing the
promotional video

View online: lenkakadesign.com.au/elysium/

BRAND | LOOK AND FEEL

PROJECT: ELYSIUM - PROPERTY DEVELOPMENT

DELIVERABLES: BRAND, BROCHURE, ILLUSTRATED MAP, WEBSITE, EDM, PRINT & ONLINE ADS, DISPLAY SUITE
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN

ROLE: LEAD CREATIVE, PHOTOGRAPHY ASSISTANT



BROCHURE | ILLUSTRATED MAP

INDUSTRIAL STITCHING,
LASER CUT

PROJECT: ELYSIUM - PROPERTY DEVELOPMENT

DELIVERABLES: BRAND, BROCHURE, ILLUSTRATED MAP, WEBSITE, EDM, PRINT & ONLINE ADS, DISPLAY SUITE
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN

ROLE: LEAD CREATIVE, PHOTOGRAPHY ASSISTANT



WEBSITE | VIDEO STORYBOARD | PHOTOSHOOT
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View online: lenkakadesign.com.au/elysium/

PROJECT: ELYSIUM - PROPERTY DEVELOPMENT

DELIVERABLES: BRAND, BROCHURE, ILLUSTRATED MAP, WEBSITE, EDM, PRINT & ONLINE ADS, DISPLAY SUITE
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN

ROLE: LEAD CREATIVE, PHOTOGRAPHY ASSISTANT



EDM | PRINT ADS
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PROJECT: ELYSIUM - PROPERTY DEVELOPMENT

DELIVERABLES: BRAND, BROCHURE, ILLUSTRATED MAP, WEBSITE, EDM, PRINT & ONLINE ADS, DISPLAY SUITE
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN

ROLE: LEAD CREATIVE, PHOTOGRAPHY ASSISTANT

Display Suile opens
Monday 16th Oclober

1300 271 420

McGrath



ILLUSTRATED MAP | DISPLAY SUITE
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PROJECT: ELYSIUM - PROPERTY DEVELOPMENT

DELIVERABLES: BRAND, BROCHURE, ILLUSTRATED MAP, WEBSITE, EDM, PRINT & ONLINE ADS, DISPLAY SUITE
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN

ROLE: LEAD CREATIVE, PHOTOGRAPHY ASSISTANT



Vacations and Travel

From cover to cover, feature articles and the all important redesign, | immersed myself in everything travel for
this role. | worked closely with the publishing team at Vacations and Travel magazine for 10 years, from Senior
Designer to Art Director. | am most proud of the publication’s redesign which took a fresh, contemporary,
aspirational look and pushed the ‘norm’ in the industry. | was also responsible for website and EDM design,
online ads and POS material for trade shows and expos.

PROJECT: VACATIONS & TRAVEL - TRAVEL MAGAZINE

DELIVERABLES: MAGCAZINE DESIGN AND LAYOUT, WEBSITE DESIGN, ONLINE ADS AND EDM
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN

ROLE: ART DIRECTOR, PRODUCTION ASSISTANT



MAGAZINE LAYOUT - FEATURE STORIES

Ticket to Heaven
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PROJECT: VACATIONS & TRAVEL - TRAVEL MAGAZINE

DELIVERABLES: MAGCAZINE DESIGN AND LAYOUT, WEBSITE DESIGN, ONLINE ADS AND EDM
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN

ROLE: ART DIRECTOR, PHOTO EDITOR, PRODUCTION ASSISTANT



MAGAZINE LAYOUT | REGULAR SECTIONS ICONS
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PROJECT: VACATIONS & TRAVEL - TRAVEL MAGAZINE

DELIVERABLES: MAGCAZINE DESIGN AND LAYOUT, WEBSITE DESIGN, ONLINE ADS AND EDM
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN

ROLE: ART DIRECTOR, PRODUCTION ASSISTANT
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LJ Hooker

As a Visual Designer working under the Head of Marketing at L] Hooker,
one of Australia's most recognised real estate brands, | played a key role
in rolling out the refreshed brand across a wide range of collateral.

From brochure templates and signboards to ads, PowerPoint decks
and social media marketing resources, | brought consistency, clarity
and visual impact to every touchpoint. Confidently working within
the supplied brand guidelines, | ensured each piece reflected the new
identity with precision and energy—supporting a cohesive national
rollout and empowering teams with flexible, on-brand assets.

Stylin The ultimate
home to el ML) Hooker TRy 11L) Hooker

BRAND ROLL OUT

How should |
sellmy home?

For sale

<

Testname TestSurname
0400 000 000

123 Industrial Street,

Industrial Town 2000 oo e {IL) Hooker Commercial

LJ Hooker Officename
officename.ljhooker.com.au

1 LJHooker

PROJECT: LI HOOKER - BRAND ROLL OUT
DELIVERABLES: VARIED COLLATERAL

SOFTWARE: INDESIGN, ILLUSTRATOR, PHOTOSHOP
ROLE: VISUAL DESIGNER




SPLENDOUR

TAILORED TOURS
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Flagship Cultural Event

Engagement Snapshot

In October 2019, City of Newcastle (CN) commenced community
engagement for the development of a new flagship cultural
event to be launched for Newcastle.

Overa ) o
&) &% &
R R R
Online Online ideas In person Feedback Networking
survey walls engagements forms event

This key findings in the
For more detail read our Engagement Report.

Engagement timeline

More than 120 one-on-one mestings were held with arts and cultural sector stakeholders,
nd ran concurrently the following engagement activites.

Dedicated Have
your Say Page

Dedicated Have

your Say Page

(arly engagoment]

Digital Cultural
Conversations
‘campaign

Social Pinpoint Sixfacs to face

engagements
ideas wall g

What does a Mortgage Choice broker do?

We will work with you to evaluate
your home loan needs. 0O,

We will calculate how much
you can borrow so you know the price
range you can afford.

We will then compare and contrast (=]
hundreds of home loan products from
our wide choice of lenders. E

And provide expert advice to help you
choose the right home loan.

We will do all the paperwork and follow through the
entire process with the lender making it as hassle-
free as possible for you.

We may even be able to get you pre-
approval on your home loan.

We will do all of this at no charge to you
because the lenders pay us. k

In person engagement

Y

In person Newcaste Vegan Markets
engagements Wallsend Lirary
occurred at Olive Tree Markets

Newcastle Museum School Holidays program

Australia Day stal at The Station

Ausiralia Day stall at Foreshore Park

Ideas wall corflutes 2| - Top 3 results

¥
- what made it such a great experience?”

Trying my Learing
Experiencing something
hand ata new about history
responses oW and unexpacted responces  creative skil responses  and culture.

Feedback form results

M what art and cutural events would
78 feedoack forms you love to see more of in Newcastle?
were received in total

Dancing ovents 14%

Live music.

Aboriginaiars
Incigonous soments 14%

naractve actt
Activiiesat the Museum 15% S

Next Step:

The home loan application
process

Appointment with a Mortgage j—
Choice broker —_—
Well meet with you to understand your

irough huncreds of home

kout
repayments and answer any questions

e e o Prepare the application
Once we've helped you choose the foan
hats it o you,wefl help you
prepors the applcation and oide you
ough the pracess.

Conditional Approval

Jilelencellnoika Condrondt Unconditional (Full) Approval
Approval whie they organie the.

property valuation and conduct a Unconditional Ful) Approval s formol
redit chack. Wellstoy intoueh with the ‘cknowledgment that your home loan
lender and keep you nformed clong opplicotion has been approved.

Discussion with our Loan documents arrive
financial adviser Once your loan documents arrve, werl
Yourloanis both a signiicant financial 5 organise atime to mest and help you
commitment and a strong financial g complete the documents.

foundation. We'l cover the cost of a

discussion with our fnancial adviser to
help you manage your maney through

uiding clong the way. Loan Settlement
Ifyoute purchasing a property,yor
solcitor / conveyancer wil organise
settloment directs

ditectly to exchange the documents.
Keeping in touch.

Ourservice dossn't end once your

Total process 4-8 weeks




In its pitch stage, Balance Superfoods wanted a unique brand for a new
product. After researching the current products in the same market, |
created an organic but playful packaging design. This flowed well with
the friendly copy used in proposed marketing as well as on the packet.

In the Balance Superfoods kitchen, - f Z . Q For the innovators, coffee drinkers,
we are innovators, creating new wy WlAﬁJQ/ ! cereal lovers, smoothie makers,
great tasting health food and vegans and for our lactose and nut
beverages. Rice Milk contains Rice Seeds ‘"f"'e’ai'“ folks, "‘:: :_ S‘QS_TL”Q it
We are dedicated to cleaner labels which are among the healthiest up foryou with Rice Mi
and 100% natural ingredients, with foods on the planet, full of calcium, Full of calcium, protein, fibre,
no harmful additives, emulsifying omega-3's, protein, fiore and Omega 3 and 6, a better plant
gums or preservatives. We keep it antioxidants. milk option.
real, for your health. ORGANIC
Our products are made consciously
and with love here in Australia. | 72 ) ‘) 0 [L/G.A/
Fiter e Syup 7 A whopping 18% calcium which is
i B . e ‘2 % of the daily recommendation.
TUTmnoNAL NFoRATION
T 100g X% Omega 3's
Enerar ot et
3secal 356Cal X% protein
protein [
Bietaryfre J R, i
o X% Fibre
i 05
oo 00
AR Y
ooms  oom vy w. ..
Guimo  baims
1531mg. 153Img. il
oo gom ¢ caciom The healthy plant milk.
5o oo ¢ OMEGA 3 Great in cereal or smoothies,
e i 6 ANTIOXIDANTS creamy and frothy in coffee or _C L .
& PROTEIN tasty just by itselfl
4 FIBRE And let us know what you think?
NO, DAIRY, GLUTEN, NUTS, SOY,
EMULSYFYIERS, THICKENERS o @ o
OR PRESEVATIVES.
PR We keep it real, for your health. www.balancesuperfoods.com
N NS VLITRE

PROJECT: BALANCE SUPERFOODS - VEGAN FOOD PRODUCTS
DELIVERABLES: PRODUCT BRAND AND PACKAGING
SOFTWARE: ILLUSTRATOR, PHOTOSHOP, INDESIGN,

ROLE: PACKAGING DESIGNER





